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= Choice of Festival for international premiere
~ - What kind of premiere is it — world, N.A, NY etc
- Does timing fit your marketing plans?
- What Is track record in terms of distribution? -
- Talk to film makers who have been to that festival
- Use any contacts you have with festival to make

ﬂm'm aware of your interesti festival
mg ess — abox.com” -

= Cost of application




. gxposure
= Networking

= Distribution Opportunities — Intliand
Regional



Bsafora You Gat Triars

= Prepare a thOTU'UQh’EleCtI‘OﬂIC Press Klt ndsend

~ off by deadline

= Ask about PR opportunities
= Ask about speaking opportunities -
= Ask about funding for you to be there

to.get there : —

- . | -5‘
promﬁE@W -
act your Embassy/Tourist Boeard in that city .




" = Contact your local national association In
that country and get them to invite members
to attend.

= Ask sponsors, your High Commission or
Embassy, your Tourist Board, Investment =
2 Agency. in that country to hostianieventss

L preierablyfaiteryourscreening, and/or a
press conference to promote your film




Beror"e You Gat Jriars

- Ask your Tourist Board to get thelr PR flr ‘tosend |

e —

~ out arelease about your film or arrange Iinterviews

for you, before you get there preferably

* Find out who the distributors are that might be at
the festival

= |nvite potential distributers or contacts who might

ou to your screening
GMSK your family

and friends to promote It for you




Bsafora You Gat Triars
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= Make contact with the Festival Coordinator,

r—-

puild relationship, give them what they want
when they want It.

= Check whether you are likely to get'more
than one screening.

ﬁEgTster‘far learning oppoiiHﬂltles_,__ —




Glnerna DistrioLrtor)

= About 5 distributors in English Speaking
Caribbean — 3 In Trinidad, one In Jamaica,
one In Barbados

= Jamaica chooses itself (Palace
Entertainment) and you can choose one for
hewest-efithe Caribbean
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 Exhibitor—50%
i —
Distributor — 20%
Producer — 30%

Sometimes you can go directly to exhibitor and
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Srornotorn

__= YOou have to promote your film

= Exhibitor will put a small ad in press to start
and then the schedule thereafter

= A premiere creates buzz but get someone
else to do it as a fund raiser. Make sure you

ﬁwith them up front t%ﬁeh ItS )LOU-Q@HQI_"‘




F Go to the fest1va| as-far ahead Of you screenlng
—f—aS‘yOU'caﬂ'afford to go

= Ensure that your film is where it should be and ask
to see It tested beforehand. Some will ...some
won't!

= |f you are concerned about the projection
arrangements, politely express this and seek a

tlon
otion aterlals posters
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— . Enllst anyone'who can to help you to 'hand out

e —

~ your cards

= Don’t be shy...sell your screening to everyone you
meet. A full house creates a buzz and then they -
spread the word for the next screening

= Find some angle that could be a hook for people in

Wlty or festival and targetglﬁﬁe peeple—-
ﬂaﬁr d talk back

SESSIOoN
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